
Exchange Operations Employee Needs Assessment Survey
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ON CENTER FACILITIES/SERVICES
   
1. Rate the following on center Facilities/Services based on their importance to you.
 

 

0=No Opinion, 1=Not important at all, 2=Not important,
3=Somewhat important, 4=Important, 5=Very Important
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4
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 48  / 11 / 26/ 126/235/300

a.
Cafeteria   Average Response 4.1,  Ranking 1

b.
Catering    Average Response 2.5,  Ranking 4

                                                                                          167/142/118/196/ 92 / 31



                                                                                          249/191/ 51 / 54 / 55 / 146

c.
Child Care Center   Average Response 2.8, Ranking 3

d.
Exchange Shop     Average Response 3.5,  Ranking 2

                                                                                           62 / 30 / 52 / 234/235/ 133

 

Comments: (Optional)
Child Care Very Important

 



2. Please indicate facility improvements that you would like to see based on their importance to you.
 

 

0=No Opinion, 1=Not important at all, 2=Not important,
3=Somewhat important, 4=Important, 5=Very Important

0
1
2
3
4
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 329/161/ 36 /45 / 55 / 120

a.
Expansion of the Childcare Building   Average Response 2.8, ranking 3

b.
Expansion of Gift Shop located in the cafeteria
                                                      Average Response 3.0, Ranking 2

                                                                                                                     172/ 73 / 86 /217/129/ 69
                                                                                                                     317/222/ 82 / 65 / 34 / 26

c.
Addition of Gift Shop at the Aerodyner  Average Response 1.9, Ranking 7



d.
Addition of new computerized Fitness and Cardiovascular equipment
                                                      Average Response 3.4, Ranking 1

                                                                                                                     215/ 80 / 38/ 126/ 120/167
                                                                                                                     250/161/ 71 /117/ 79 / 68

e.
Renovation of Afterburner                  Average Response 2.6, Ranking 4

f.
Addition of Game Tables in Afterburner  Average Response 2.5 Ranking 5

                                                                                                                     256/174/ 81 / 98 / 68 / 69

g.
Amusement games in Afterburner      Average Response 2.3, Ranking 6



                                                                                                                      267/188/ 95 / 91 / 48 / 57

 

Comments: (Optional)
Improve Fitness Equipment
Expand Gift Shop
Include Contractors in Fitness for fee
Expand LCDC

 

3. Rate the following NEW facilities/services that are being CONSIDERED for implementation at LaRC based
on their importance to you.

 

 

0=No Opinion, 1=Not important at all, 2=Not important,
3=Somewhat important, 4=Important, 5=Very Important

0
1
2
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4
5

 223/251/ 79 / 87 / 52 / 54

a.
Hair Salon  Average Response 2.1, Ranking 15



b.
Dry Cleaner/Laundry Drop Off
                Average Response 3.0, Ranking 4

                                                                                         151/ 132/ 54  /177/119/113
                                                                                         205/ 196/ 85 / 141/ 64 / 55

c.
Tailor Shop Average Response 2.4, Ranking 11

d.
Shoe Repair  Average Response 2.4, Ranking 10

                                                                                          200/193/ 84 /140/ 77 / 52
                                                                                          176/127/ 72 /180/124/ 67

e.
Trip Planning  Average Response 2.8, Ranking 7



f.
Leisure Air Travel Services
                     Average Response 3.0, Ranking 5

                                                                                          174/106/ 64 /197/130/ 75
                                                                                          157/138/ 48 /155/145/103

g.
Drug Store/Pharmacy
                     Average Response 3.0, Ranking 3

h.
ATM Machine Average Response 3.4, Ranking 1

                                                                                          169/106/ 37 /111/147/176
                                                                                          224/196/ 90 /139/ 64 / 33



i.
Magazine/Periodical Sales
                     Average Response 2.3, Ranking 14

j.
Evening Meals To Go
                     Average Response 2.8, Ranking 6

                                                                                          179/156/ 78 /133/106/ 94
                                                                                          209/139/ 84 /171/ 84 / 59

k.
Box Lunches  Average Response 2.7, Ranking 8

l.
Food Delivery  Average Response 2.6, Ranking 9



                                                                                          218/151/ 96 /138/ 74 / 69
                                                                                          161/ 63 / 49 /194/176/103

m.
Deli               Average Response 3.3, Ranking 2

n.
Mobile Food Service
                     Average Response 2.4, Ranking 12

                                                                                          251/173/109/101/ 64 / 48

                                                                                          254/269/ 69 / 68 / 45 / 41

o.
Recreational Vehicle Storage
                     Average Response 2.0, Ranking 16

p.
Reproduction Service (like Kinko's or CopyMax)
                     Average Response 2.4, Ranking 13



                                                                                          230/ 171/ 86 /157/ 56 / 46

 

Comments: (Optional)
Take Home Meals good idea
ATM Cafeteria/Exchange
Expand Deli-take home

 

 Sponsored Activities

 

 

0=No Opinion, 1=Not important at all, 2=Not important,
3=Somewhat important, 4=Important, 5=Very Important

0
1
2
3
4
5

209/167/ 80 /154/ 82 / 54

a.
Flea Market        Average Response 2.5, Ranking 2



b.
Spring Craft Fair  Average Response 2.7, Ranking 1

                                                                                          203/144/ 78 /167/ 94 / 60
                                                                                          332/161/ 63 /108/ 56 / 26

c.
Organizational Day Subsidies
                           Average Response 2.3, Ranking 3

 
 
4. Should Exchange profits be used to subsidize LaRC organization events like summer picnics, holiday

parties?

 
No       260 Responses or 38%

Yes     420 Responses or 62%
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